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	Subject content:

	The role, functions and structure of the trade. The operators of distribution channels, retailers grouping. Contents of the foreign trade contract. Cultures characteristics of international trade. The basic principles of business ethics. Sustainable development, the concept of fair trade. Sales promotion methods. Online Sales: webshop. The online marketing (Adwords, FB Twitter, etc). Personal selling. Personality Types. Consumer behavior. Sales and negotiation techniques. Intellectual property. Invention patents, trademarks, know-how, industrial design, licensing, franchising concept. Objectives of advertising, pricing strategy. The basics of advertising psychology. The mechanism of action of advertising. Advertising messages in practice: historical and contemporary advertising. Exhibitions and professional fairs.
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